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Tailoring communication to different correctional populations requires an understanding of the specific audiences to determine what works for them and what does not. This is because failing to modify the communication style to the audience can cause confusion, misunderstanding, and even offense (Steele, 2015). Communication is about the message itself and how you deliver it to the intended audience. Therefore, I would make the content relevant to the specific population. For instance, there are populations under parole, on probation, and in prison. The message you would deliver to an individual on parole is different from what you would tell those in prison. I would also choose the right communication channel preferred by specific audiences. For example, some prefer face-to-face, while others prefer digital communication.
One of the principles of interpersonal communication that is most beneficial in the correctional facility is that communication is contextual. Communication takes place in a contextual framework, including psychological, situational, relational, and cultural contexts (Steele, 2015). For example, in the situational context, an individual should consider where the communication is taking place. The principle applies because correctional settings can present different situations. For example, there are populations in maximum prisons or jail awaiting trial and communication differs based on the situation.  Communication is also complex, especially when communicating with individuals with different perceptions. This principle applies because it can be difficult to communicate with individuals in correctional settings. 
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